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EXPERIENCE
GRAPHIC DESIGNER & PHOTOGRAPHER //
2010 - PRESENT

Photograph social events, lifestyle photos, food and corporate head shots
Layout design of magazines and brochures.
My name is Susan David. I’m a graphic designer and photographer based in Mississauga, Ontario, Canada.
In 1999, I did a one-year intensive degree in Multimedia Arts
which eventually led me to a job in the print industry working
in post-production. I learned a lot about colour theory and
printing processes in my four years with the company before
moving on for a short-term contract at a small design agency
in a managerial position. From both these experiences, I was
able to learn the full production process – from the conception of the art to the final printing.

Shoot and edit video for special events and town halls.
SENIOR DESIGNER // 2013 - 2020

Oversee all graphic design, web design, social media, photography and video for the RCYC.
Open dialogue with staff and management during the design
process from conception to completion.
Photograph social and racing events for use in RCYC magazine, their annual photo/video diary and to share on social
media.
PROJECT MANAGER // 2003 - 2007

Interacted with clients in a support role to the client service
Taking on the graphic designer role at the Royal Canadian

consultant to discuss project details, timing and deliverables.

Yacht Club was an amazing experience. I was able to develop

Planned resource allocation for projects and tracks schedul-

my skills as a designer and learn new skills such as videogra-

ing and progress status.

phy through my eight years with them.

shooting photography and videography with some graphic
design.
Susan David

MY SKILL
Adobe Creative Cloud 2022

Branding

Layout Design

Photography

Video editing

Print Production

7531 Lockington Cres.
Mississauga, ON L4T 2V6

Phone _ 416.994.0360
Email _ info@susandavid.design
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Web _ susandavid.design

E D U C AT I O N
M U LT I M E D I A D E S I G N , T R E B A S I N S T I T U T E
1999 - 2000

BY SUSAN DAVID

Since 2010, I’ve also been working on freelance projects,
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Branding
Editorial Design

Branding

Photography
T O O L S : A D O B E I N D E S I G N , A D O B E P H O T O S H O P,
A D O B E I L LU S T R ATO R

BY SUSAN DAVID

Logo Design

01. RCYC Branding Guides
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The Royal Canadian Yacht Club had in place a number of different branding
guides for each of their needs: one for embroidery specifications, one for the
Club’s crest and burgee, a guideline for flags used at the club, and one for communication styles. Each guide was located in different places on their servers.

RCYC brand guide. Photo: Susan David

My first task was to gather all the materials and create one cohesive and consistent document. As there
were so many documents with duplicated information, the information had to be verified and a decision
had to be made on whether the infromation was relevant to the brand guidelines.

BY SUSAN DAVID

Because of this, employees were not always following standards as they should. I
presented the idea to my manager to pull all these guides together into one document and all the files organized in a clear manner for employees to be able to
find and use the appropriate items.

DESIGN PORTFOLIO

In the final stage, I gave presentations on the new branding guide to the Heritage Committee, Membership & Marketing Committee, and the Board of Directors to get their final approvals on the project.
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My first task was to gather all the materials and create one cohesive and consistent document. As there were
so many documents with duplicated information, the information had to be verified and a decision had to be
made on whether the infromation was relevant to the brand guidelines.
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The next step was to ensure that all the elements were updated and followed new regulations and laws that
had come into effect since the creation of the previous documents. New policies were created, such as a Social
Media policy, which was not part of the original documents.

RCYC logo variations

BY SUSAN DAVID

RCYC colours

02 Editorial Design
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01.

Kwasind Magazine

02.

Annual Reports

03.

Brochures

TOOLS: ADOBE INDESIGN, ADOBE PHOTOSHOP

BY SUSAN DAVID

Most of my layout experience has been in magazines and posters along with the
yearly annual reports and quarterly brochures. I’ve worked with Outdoor Photography Canada and the Royal Canadian Yacht Club (RCYC) to create layouts
for their magazines. I had full control of the Kwasind magazine from RCYC which
broadened my role and enhanced my knowledge of the full cycle of conceiving an
idea to final printng stages. I was editor, proofreader, photographer, designer, and
an occasional author for the Kwasind.

01. Kwasind
The RCYC’s member magazine,
Kwasind, is a monthly magazine,
that incorporates all that the RCYC
has going on at the club from
each departments such as sailing,
sports, childcare, dining, and social program highlights. Originally
a monthly magazine it was eventually moved to bi-monthly in my
last couple years with them.
Every month I would reach out
to the different departments
and member groups for material
to start the layout process. Using Adobe InDesign to create the
layout, I also collected photos for
each article along with information on upcoming events for the
calendar. Once put together and
proofed, I sent out a draft to my
team for final proofing.

Original design when I came aboard.

When proofing was complete, the
final file was compiled and sent
via FTP to the printer along with a
mailing list. A proof from the printer was supplied for final checks.
The final product was delivered to
that month’s mailing list, provided
by me to the printer, and to the
Club for in-house use.
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New cover design 2020
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BY SUSAN DAVID

DESIGN PORTFOLIO

Over the course of my tenure, the Kwasind went from 11
issues to 6 issues a year. I redesigned the magazine twice
during my tenure to keep up
with the design of the website
and to meet member needs.

First redesign to bring the magazine
inline with the exisitng website.

Second redesign intiated by the full redesign of the webDesign progression from 2013 - 2020

site. Simplified the design for a much cleaner look..

DESIGN PORTFOLIO

02. Annual Reports
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Each year two reports are created
for the Royal Canadian Yacht Club:
the nominating report and the annual report.
The nominating report is prepared
a month in advance of the annual
report, and is a report that informs
the membership of the proposed
Board of Directors slate for the
upcoming year. It is a four-page
document that is printed inhouse.

My task is to source all the photographs and create a flow for the
reports that makes visual sense
to the viewer. Photographs inside
the document are converted to
black & white and are adjusted for
print clarity.
Sample page from the first redesign.
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Sample page from the second redesign.

RCYC Annual Report cover

BY SUSAN DAVID

The Annual Report is the full
report on all sections within the
club including the financials from
the auditors. The layout is completed for this 32- to 44-page
book and then prepared for printing.

03. Posters/
Brochures
Another large part of my work at
the RCYC was to create promotional posters for their monthly
events. The posters could be for
social events to regattas to dining events and everything in-between. A convener or department
delegate submits a Communication Request Form indicating
what type of work is required and
a general idea of the theme and
colour scheme for the event.
I work with the convener/delegate to get their vision for the
promotional items required. Depending on the scope of the event
a poster is sometimes enough
while at other times the event
needs other collateral pieces such
as, menus, name cards and brochures.
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Right: Printer poster for Power of Love
event hosted by the Power Fleet.

BY SUSAN DAVID

DESIGN PORTFOLIO

RCYC Annual Report sample pages

DESIGN PORTFOLIO
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Above: Digital poster for Yoga 4 week fitness program. Above right: Digital poster
for Buck a Shuck & Maritini Night. Right:
Website banner for summer adult swimming
lessons.

Some departments require brochures
to promote their upcoming events.
For these I sit down with each department delegate to go over the
look and feel of the brochure, what it
needs to convey to the membership,
along with sizing and number requirements.

BY SUSAN DAVID

Above & Right: Holiday events brochure.
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03 Logo Design

01.

LSSA & LSSA RACE TEAM

02.

POWER & PERFORMANCE TEAM

03.

RCYC ON THE GO

TO O L S : A D O B E I L LU S T R ATO R , A D O B E P H O TO S H O P

BY SUSAN DAVID

At the RCYC, I would be occasionally be asked to create a logo for a department
or social group inside or outside the company.

01. LSSA
https://www.sailingskiff.ca
The Lake Sailing Skiff Association
reached out to me to create a logo
for their 2019 race event. In the main
logo I created sails and added the blue
swoosh to show the spray that happens
when a bow of a yacht cuts through the
water.

LSSA
Race Team
The Lake Sailing Skiff Association
wanted to incoporate the Toronto skyline and the sails of the yachts in their
race team logo. I recreated the skyline
from a photo I took and used the sails
from the main logo with a race marker
to show a race scene.
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02. RCYC
Race Team
RCYC’s High preformance team wanted
a re-brand and reached out to me for
some design ideas. Working through
some different version we settled on
this version which shows the yacht sails
with the RCYC logo.

03. RCYC
On the Go
RCYC’s Chef reached out to me to create a logo for the take out orders. The
logo would be printed on a sticker that
attached to each pick up order so it
needed to be simple. I used the words
“On the Go” and incoporated that with
RCYC and the logo.

BY SUSAN DAVID
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Photography
I like to challenge myself with new types of photography as well as different ways
of getting the shots within that genre. The right equipment is important but so is
the lighting and the challenges you give yourself to get the better photograph.
Over the course of the last few years I’ve been able to grow in different genres,
such as event photography, lifestyle photography and food photography.

01.

Food & Drink Photorgraphy

02.

Event Photography

03.

Lifestyle Photography

TOOLS: ADOBE LIGHTROOM. ADOBE PHOTOSHOP
NIKON D800 & D810

BY SUSAN DAVID
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DESIGN PORTFOLIO

01. Food & Drink Photography

In 2017, I decided to push my photographic journey in a new direction by delving into the world of food and drink
photography. I explored the relationship of light and shadow to bring more life to the photos.
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BY SUSAN DAVID

Before and after cinnamon and star anise.
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Before and after Copper Moon Wine

Before and after mini cupcakes

BY SUSAN DAVID
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2 compeition dihes from Chef Rory (RCYC)

Coconut panna cotta and lime martini

Dinghy Dock event: S’mores station.

Cruising Sailors’ Squadron Happy Days of Sailing event

BY SUSAN DAVID
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During my tenure a the Royal Canadian Yacht Club I was able to hone my sport & event photography skills. With both indoor and outdoor events, both presenting different challenges for lighting, learning what equipment worked best was key
to successful photos.

Lawn Bowling competition
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02. Event Photography

BY SUSAN DAVID
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Above Left: Dinghy Dock event band. Bottom Left: Rib Night in the Rose Garden. Middle: Race Night Right: Big Boat Dinner

DESIGN PORTFOLIO
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03. Lifestyle Photography

Using Adobe LIghtroom and Photoshop to
edit my photos I have the greatest amount
of control over the look of my finished
photos.

Original photo

Original photo

BY SUSAN DAVID

As an avid knitter, I like to showcase some
of my work when I get a chance. I decided
to put together an instagram account a few
years ago using my skills as a photographer.

Edited photo
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Edited photo

A SHORT SUMMARY

Growing is a big part of design and I believe that as a designer I need to
always be expanding my knoweldge base along with keeping up with the
trends. By continuing to stay on top of these two things I know I can help
elevate your business.

Susan David

S
D

Thank you
for interest

